
Let’s get visible !  
How to increase your online 
visibility via online advertising tools




•  The	world	is	changing.	
•  The	world	is	changing	fast.	
•  The	world	is	changing	faster	and	faster.	



Internet,	smartphones,	new	technologies	created	the	accelera7ng	change.	



CONSEQUENCES:	
	

People	have	more	control	on	
informa7on	and	communica7on.		
They	CHOOSE	it.		
The	ACCESS	it	immediately.	



User-centric!

•  Users are now in control. !
•  They expect brands to inform, entertain, provide utility to 

them –when, where and how they need it. !



Technology is growing more personal  
!
•  Online content helps people connect with each other around 

shared interests. They interact by sharing, commenting, 
joining conversation. !

•  A brand can leverage these interests and conversations to 
create deeper bonds with consumers. !



CONSEQUENCES:	
	

AFen7on	span	diminishes.	







Most people don’t 
know much about 
the brands that 
they buy.




Most people don’t have a “relationship” with a brand.








PEOPLE DON’T BUY WHAT YOU DO, THEY BUY WHY YOU DO IT!

hFps://www.youtube.com/watch?v=sioZd3AxmnE	
	



MAKE PEOPLE BUY 
INTO YOUR STORY!



KNOW THEM!



SURPRISE THEM!



IMPRESS THEM!



Using the online universe




Know yourself and your position


•  Identify your audience and your competition  
•  Understand your brand 
•  decide what success will look like.  



Know your added value


•  Apple – Think differently 

•  I exist to… 

•  Why me and not another product / company 



Added value

•  Depending on your brand territory, you’ll find different ways catch your 

audience’s interest and make them care about your content.  
•  3 main ways to add value through content (@Google):  

–  INSPIRE the audience with emotional and relatable stories,  
–  EDUCATE the audience with useful information, or  
–  ENTERTAIN the audience by surprising them, making them laugh or 

sharing spectacular content.  
Choosing how you’ll engage your audience will help define your core message 
and tone.  



https://www.youtube.com/watch?v=ZUG9qYTJMsI 
 
https://www.youtube.com/watch?v=4SG3Y-_2Yj0 
 



Sequential storytelling


SEE – THINK – DO 
 
https://www.youtube.com/watch?v=QS-HAEiabA4 
 
https://www.youtube.com/watch?v=gJHxTUHrgdw 
 
 
 
 



Be on trend, know the trend


•  Social listening 
•  Google searches 

•  L’Oreal Ombre: https://www.youtube.com/watch?v=wd5y5HN0jRs 
•  Rom: https://www.youtube.com/watch?v=Und7tNOt9qM 



Know your tools and use them wisely


•  Google search 
•  YT 
•  FB 
•  Influencers 
•  Imedia – banners and display 







Youtube


The critical first 5 seconds 
https://www.youtube.com/watch?v=eAKyFw-FOJ0 
 
Branding – smart branding 
 
Watchability, share-ability 
https://www.youtube.com/watch?v=M7FIvfx5J10 
 
 





Thumbnails + name and description


•  A good title name – intriguing, not misleading, easily tag-
able in Google 



Facebook


•  Know your formats, choose 
your best 

Image post, carousel, link ads, 
canvas, cinemagraphs, video 
posts 
 
http://www.hongkiat.com/blog/
cinemagraph/ 
 



Format requirements

You have less than 2 seconds to grab attention 
 
How people read posts 



Format requirements

 
•  Image post – focus, disrupt, brand 
•  Video post – first 3 seconds, maximum length, no sound 
•  Carousel – first image, rest of images 

•  Caption – know your limits of characters, be catchy, deliver message first 



•  Ads or community – an important choice 

•  If community, keep it and activate it 



Use your assets to surprise and engage 
•  Dunkin Donuts, which asks fans to send in photos of themselves enjoying 

Dunkin Donuts and then chooses the fan of the week for their cover. 

•  James Ready photo swap  

https://www.youtube.com/watch?
v=apwGgiZPWXQ 
 



How to boost FB posts effects


•  Test 

•  Target on interest 

•  Small influencers 



imedia

Know your objective and design for it – awareness or closing the deal? 
Disrupt, but reward 
 
You CAN be creative in imedia 
http://digitalsynopsis.com/fedex-just-in-time/ 
 
http://digitalsynopsis.com/volkswagen-blank-like-a-rabbit/ 
 
http://www.showcaselink.de/ikea/en/ikea_bannar_1/ 
 
https://www.youtube.com/watch?v=ZCqj-Hyv_7M 
 
 
 
 



Health check


•  Define your objective and design for it 
•  Know your added value and enhance it 
•  Be consistent and creative 
•  Choose your tools and maximize them 




