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How to sell a pink banana 

Content 

Channels 

Customers 



Musa velutina, 

the hairy banana 

or pink banana, 

is a species of 

seeded banana. 

Musa Velutina 

https://en.wikipedia.org/wiki/Banana


What is content marketing? 

Source: CMI 



Searchers & SEO 

• SEO (small changes) vs SEM (paid search ads) 

• 95% of searchers stick with the listings on the first page of results 

• Google is crawling the web - follows links from page to page - and puts all collected 

pages in an index 

• when someone searches for you - Google ranks the results for them and shows the 

most relevant pages from the index 

• 3 relevant pieces 

• TITLE 

• URL 

• DESCRIPTION 



DO’s and DON’Ts 

• Title - unique & summing up your 

business in a short, info-rich 

phrase 

• Different descriptions for each 

page, if you have many 

(Storyteller/Brand 

Consultant/Trainer & 

Coach/Voluntariat/English 

• Domain name - easy to read and 

descriptive - ralucakisescu.ro 

• Subpages URLs - easy to read  

http://www.ralucakisescu.ro/storytel

ler 

• Title - creative, but nothing to 

do with the page 

• Generic description 

 

 

• Vague and lengthy domain 

names 

http://www.ralucakisescu.ro/storyteller
http://www.ralucakisescu.ro/storyteller
http://www.ralucakisescu.ro/storyteller


Strong, engaging and… 



…useful content will affect your search status 

more than anything else 



Content 

• easy to follow 

• organized & focused on the topic 

• divided into logical, short parts 

• images: 

•  write a short caption below each image and put relevant info in the 

text rather than in the image 

• don’t be cheap. Use hi res photos, have a creative photo session 

once in a while 

• add content regularly - loyalty & new visitors 



Blogging & Business 

• A source of interesting and/or useful information that is related to 

your business 

• Engage with your audience - insights & entertainment, no buying 

call! 

• Blog#Direct sales, Blog=indirect sales 

• people who are familiar with your brand and have visited your 

site = X2-3 more likely to click on your name in search 

results/make a purchase 

• own site versus customized platform (wordpress, blogger, tumblr, 

medium) 



Common blog styles/topics 

• lists - the 5/10 whatever 

• slideshows - stunning photos of  

• how-to’s 

• interviews 

• current events 

• communal identity - only 

people who …know 

• trends 

• personal experiences 



Promote your content 

• Social media: FB, Linkedin, email marketing 

• new blog entry = separate post on all SM accounts with a preview 

image & text 

• pay ads 

• content schedule 

• measure & test your content (views, likes, comments, shares) 



Useful resources 



Thank you! 



Brand Messaging that Speaks Volume 

• Communicate your values & personality to target audience 

• Brand message = Describes what brand stands for 

• Steve Jobs question to Disney:  

• What would you like Disney store to say as the customer enters it? 

• The most happy 30 minutes in a child’s life 

• Effective brand message: 

• Be specific 

• Make it ownable 

• Keep it short 

• Be honest 

Target audience + Adjectives + Emotions + Key Benefits 



Channels 



okinstitute.ro 


