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H O W  to 

approach  a media

campaign – print 

& digital



Let’s have a

PLAN

Let’s have a

PLAN



➸Marketing
Strategy



Your marketing  
strategy consists of:  

THE „WHAT“ HAS  
TO BE DONE.

Inform consumers  
about the product  

or service being  
offered.

Inform consumers 
of differentiation  

factors.



➸Marketing Plan



Your marketing  
plan consists of:  

THE „HOW“
TO DO IT.
Construct  
marketing  

campaigns and  
promotions that  
will achieve the

„what“
in your strategy.



➸➸➸ Implementation



Your implementation  
consists of:

TAKING ACTION
to achieve items  

identified in  
marketing strategy  

and
marketing plan.



SUCCESS
Marketing Strategy➸Marketing Plan➸Implementation



No. 1:

Do not

…



…

run.



Take one 

step  at a

time!



analyze



think



measure



compare



identify



search



No. 2:

Do not

forget…



… you need

a  great

story!



…



✔



✔



It is the time

…

✔



… to share your

story!



It is the time

…



… to present your story



… to your boss!



How can the  

account

manager

HELPYOU

in identifying

real  goals &

KPI’s



No.

3
A boss

never  

forgets…



The 4

P’s!



➸ PRODUCT



➸ PRICE



➸P L A C E



➸ PROMOTION



Your great story has to …



FIT perfectly  

with the 4 P’s!



No 4  A

boss:

is able to…



control

the

enthusiasm…



of an enthusiastic

team.



No. 5

Consider

the  fact

that…



not every

idea  

is…



… a good one!



And

…



No. 6:

Remember

…



the boss

is…



…a human

being  too,

and



… he may be  
wrong!



BE a

team.



ACT as a

team.



Follow the

PLAN.



It is the

timeto SPREAD your

story!

prin

t &
digita

l

➸ ➸

✔



No. 7:

Trust…



MEDIA.



No. 8:

Be…



s

\ -

Time-bound

Measurable
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You achieve your

GOALS.



MUZA bonus: 3 tips from  

an editor-in-chief on

how to write good content



RESPECT
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Be a good

LISTENER




